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Financial Information is essential to the effective 
decision making of dealers. Among all types of financial 
information, electronic financial information is of the 
greatest importance because it provides the quickest way of 
obtaining all necessary information from all over the 
world. This is particularly applicable to interbank 
foreign exchange trading which is an international 24-hour 
business. While most news suppliers could supply rates 
quoted in a relatively satisfactory manner, their 
performance in news varies. Hence, it was decided that a 
study be made on this. 
The objective of this paper is twofold. First, it attempts 
to identify how the market perceives as the relative 
strengths and weaknesses of the news agencies with respect 
to news as a product. Then, these strengths and weaknesses 
are correlated with the rate at which the users subscribe 
the product and try to see whether any meaningful 
relationship could be drawn. As the market is almost 
i i i 
duopolistic, the paper would be a comparison of the two 
major players, namely Reuters and Telerate. It would be 
done with a perspective from Reuters, the market leader and 
to give recommendations as to how its news services could 
be improved to face competition. 
The paper begins with background information on foreign 
exchange, news services, and the two competitors concerned. 
Based on this, certain hypotheses and theoretical 
frameworks were developed. With the assistance of a 
survey, the relative strengths of the competitors and how 
they relate to the subscription rate was established. 
Attempts were made to conclude findings from these results 
which hoped to serve as a stepping stone upon which further 
studies on similar topics could be based. 
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Significance of the Topic 
Hong Kong is one of the major financial centers in the 
world. Among all the financial markets in Hong Kong, 
Foreign Exchange (Forex) appears to be especially important 
as the daily trading volume exceeds US$300 billion and 
processes the largest daily turnover over all other 
financial markets. Hence, financial information such as 
quoted rates and related news becomes indispensable to 
people in the market in order to make effective decision in 
trading. At present, there are not more than five news 
agencies which supply Forex news to end-users in Hong 
Kong. While there is no statistics available with respect 
to their market shares, it is generally believed that 
Reuters is the largest supplier, closely followed by 
Telerate. Knight-Ridder, Jiji, and Quotron each takes up a 
relatively insignificant share. Different agencies 
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emphasize on different financial markets. For example, 
Quotron concentrates on the commodity market, but both 
Reuters and Telerate center on the Forex market. Internal 
sources from Reuters reveal that subscribers to information 
on Forex constitute approximately 60 percent of its total 
revenue. It is therefore pertinent for Reuters to pay 
special attention to its product in this particular market 
and to understand its marketing strengths and potentials in 
relation to its competitors. There have been several 
internal surveys conducted within Reuters on the issues. 
However, the studies were done from a global performance 
perspective, and no effort has been done in particular to 
Hong Kong as one of its major markets. Furthermore, these 
studies were done on a fragmented basis, methodologies 
taken were not well documented, and being internal studies, 
the objectivity of these studies was questionable. 
Therefore, an objective study conducted by an impartial 
party would benefit not only Reuters, but also the industry 
of financial information supply as a whole. It was from 
this perspective that we initiated our study. 
Interbank Forex News 
As mentioned, Forex trading is the largest amongst 
financial markets. Its importance is indisputable. What 
is more important still, 80 percent of the 60 percent 
revenue generated from the Forex information for Reuters 
are from subscribers in the interbank Forex market (i.e. 
from banks and registered financial institutions). The 
remaining 2 0 percent of revenue are generated from 
corporate clients, commodity houses and stock brokers. 
Because of its importance to the financial market as well 
as to Reuters , we have decided to concentrate on this 
particular area as the framework of our study. Further 
advantage is also gained from its manageable size as well 
as its relative homogeneity: at present, there is only a 
total of 180 banks and financial institutions active in the 
interbank Forex market in Hong Kong. 
Trading decisions are based on a number of different 
information. Among these, financial information is the most 
important. The financial information which the users 
require to base their trading decisions on could be divided 
into two main categories, namely, quote prices and news. 
Quote prices refers to the rates quoted in Forex markets 
all over the world, while news refers to happenings in the 
market which may affect the price. Generally speaking, all 
news agencies are able to provide sufficient accurate Forex 
quote prices to satisfy users needs. The competitive edge 
therefore lies only in the speed at which these quote 
prices could be delivered to the endusers. The relative 
performance of different agencies in forex quote prices 
could be objectively and quantitatively measured. Reuters 
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is taking the lead in the speed of delivering the quote 
priCGs at the moment. To maintain leadership, the solution 
is simply to pay more effort in perfecting the technologies 
in quote prices delivery, and constantly monitoring the 
relative speed which competitors are achieving. However, 
news delivery poses a vastly different problem. Apart from 
the speed of delivery, the qualities of news such as 
reliability, coverage, exclusiveness, redundancy, depth 
...etc. are also important in shaping the trading decision 
of the dealers. Furthermore, these attributes tend to 
affect each other. For example, in order to ascertain 
validity or increase the depth of a piece of news, one may 
have to sacrifice the speed at which it is delivered. The 
relative importance of each of these attributes becomes 
critical information as to how improvement should be made 
upon. Hence, instead of working on the topic of quote 
prices, it appears that news is a more important issue 
where in depth study is required. 
Based on the above rationale, we have opted to conduct our 
study on "How to Strengthen the News Services of Reuters in 
the Interbank Forex Market in Hong Kong". In this study, 
we would attempt to explain the relative usage of Reuters 
and its major competitor, Telerate, as relates to the 
perception of the strength of news in different dimensions. 
Research Approach 
We have talked about the objectivity of a study, and 
apparently, it would be appropriate to take a birds eye 
view over the entire industry of financial information 
supply and compare the relative performance of individual 
information vendors. However, Reuters is now the market 
leader, and is only challenged by one major competitor, 
Telerate. Under this duopolistic situation, it would be 
more interesting to adopt a firm-oriented perspective to 
investigate the strengths and weaknesses of specific 
attributes of the news of Reuters such that more concrete 
suggestions could be made as to how the product could be 
improved. 
The report of this study could be divided into four parts. 
The first part describes the background of the overall 
industry, depicting the characteristics of Foreign 
Exchange, Forex trading and relevant financial information, 
information vendors, and news service as a product. 
The second part of the study is the research methodology. 
This section is actually the research itself. It covers 
the theoretical framework of the issue, hypotheses made and 
the statistical analysis to be employed. It also covers 
the survey conducted on the market perception of electronic 
financial information vendors in Hong Kong. 
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The third part of the study is the results and analysis. 
It outlines the results of the survey, particular tools and 
techniques used to analyze these results. The outcome of 
these analysis is documented here to give a picture as to 
whether the hypotheses and theoretical framework in the 
second part is valid or not. This section also encompasses 
assumptions made in the analysis and reliability of data 
obtained. 
Finally, in the fourth part of this study, results of this 
survey are summarized and conclusions drawn with reference 
to the market perceptions. Attempts were also be made to 
give direction as to what particular areas should be 
improved and what further studies should be conducted to 
ascertain the preliminary findings of this study. 
In general, we did not attempt to give a total solution to 
the problem. Instead, recommendation as to which direction 
Reuters should proceed is given. However, it is hoped that 
by doing such a preliminary investigation, more insights 




THE FOREX MARKET AND NEWS 
Foreign Exchange 
The Meaning of Foreign Exchange 
If there were a single international currency, there would 
be no need for a foreign exchange market. As it is, in any 
international transaction, at least one party is dealing in 
a foreign currency. The purpose of the Forex market is to 
permit transfer of purchasing power denominated in one 
currency to another (i.e., to trade one currency for 
another currency). For example, a Japanese exporter sells 
semiconductor to a U.S. firm for dollars, and a U.S. 
manufacturer sells aircraft to a Japanese airline for yen. 
Ultimately, however, the U.S. company will likely be 
interested in receiving dollars, while the Japanese 
exporter will want yens. Similarly, an American investor 
in Swiss-franc denominated bonds must convert dollars into 
francs, and Swiss purchaser of U.S. Treasury bills requires 
dollars to complete the transaction. Because it would be 
inconvenient, to say the least, for individual buyers and 
sellers of foreign exchange to seek each other out, a 
foreign exchange market has developed to act as an 
intermediary. 
The Forex Market 
The Forex market is the world's largest financial market. 
The exact size of the market is difficult to pin down, 
since this is not traded through exchanges. Rough estimate 
shows that the daily turnovers of the market exceeds US$300 
billion. (As a bench mark, the U.S. gross national product 
was approximately US$4.53 trillion in 1987.) The foreign 
exchange volume also far exceeds the amounts transacted in 
other financial markets. 
The Forex market is an over-the-counter market. That is, 
there is no one physical location where traders get 
together to exchange currencies. Rather, traders are 
located in the offices of major commercial banks around the 
world and communicate using telephones, telexes, computer 
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tor w\i II a 1 s , and other" information channels . Forex centers 
include Tokyo, Hong Kong, Singapore, Bahrain, Frankfurt, 
Zurich, London, New York, Los Angeles, and Sydney. 
Business hours of the centers overlap around the world. 
Hence, the Forex market is almost a twenty-four hour 
market. 
The Participants in Forex Market 
Participants in the market include importers, who pay for 
the goods invoiced in foreign currencies； exporters, who 
have foreign currency sales； portfolio managers, who buy or 
sell foreign currency assets and receive foreign currency 
dividends of interest payments; central banks, who conduct 
exchange intervention; foreign currency brokers, who earn a 
profit by matching buy and sell orders； and commercial 
banks, who may be borrowing in multiple currencies, 
servicing their own or their customers' needs, and whose 
traders make the foreign exchange through continual 
interbank trading. 
Only the head offices or regional offices of the major 
commercial banks are actually market makers, who quote two 
prices at one time: a bid price at which the bank is 
willing to buy, and an offer price at which the bank is 
willing to sell. The difference between the bid and offer 
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pr i cos is reforred to as the bid/offer spread, or usually 
simply as the spread. Market makers differ from brokers, 
who simply match up buy and sell orders from two different 
parties. If every time a corporation wanted to sell U.S. 
dollars and buy French franc, there would be simultaneously 
available a corporation that wanted to buy U.S. dollars and 
sell French franc for exactly the same amount, the market 
could be handled easily by foreign exchange brokers. There 
would be no need for market maker. But in real-world 
continuous market, buy and sell orders do not match at all 
points in time. Market makers make possible the immediate 
execution of orders from ultimate buyers and sellers of 
foreign exchange because they are willing to take the other 
side of the transaction themselves. 
Even though some of the trading are necessary to cover the 
position arising out of the requirement from corporate 
clients for the purpose of hedging, a majority of the 
transaction is purely for speculation with the objective of 
profit making. In the major trading centers like London 
and New York, about 95 percent of all Forex trading is 
between market makers. Less than 5 percent is commercial 
business: FX purchases and sales by companies engaged in 
trade, by tourists, and so on. This market making up of 
market makers trading in foreign exchange is generally 
referred to as the interbank market. 
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The Hong Kong Forex Market 
The Hong Kong Forex market is the fourth largest Forex 
market in the world, behind London, Tokyo and New York. 
However, its characteristics are no different from the 
other Forex centers in two aspects. Almost all major banks 
in the world have their forex dealing team in Hong Kong. 
The highly developed infrastructure provides fast and 
efficient communication network with the rest of the world, 
making forex transaction truly international. As the Hong 
Kong market resembles the characteristics of other Forex 
centers, the examination of this market can provide 
inference to other markets in general. 
The Forex Trading 
The Trading Theories 
In order to understand what is important to the trading of 
Forex in the market, we must understand some of the basic 
theories traders and dealers employed in conducting their 
businesses. There are commonly two types of trading 
theories: Fundamental theory and the Technical theory. 
The fundamentalists see the exchange rate as a function of 
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thL、 relative price of monies, the relative price of goods 
and the relative price of assets. The relative price of 
monies, goods and assets are in turn functions of relative 
supply and demand of monies, relative supply and demand of 
goods, and relative interest rates, inflation, current 
account movements and other factors which affect investors' 
preferences. Hence, news concerning these economical 
factors becomes essential to a dealer. 
Advocates for the technical theory postulate that a price 
reflects the consensus of everyone in the market. They 
also believe in its statistical regularity. They are more 
concerned about the price itself rather than the 
fundamental factors behind the market, assuming that the 
effect of these factors has been represented by the price. 
News are therefore not as important as quote prices under 
this theory. 
Most of the dealers in the market relies on both trading 
theories. Very rarely would a dealer use only one theory. 
Trading theories call for the use of advanced equipment in 
determining the newest trend. For fundamental theories, 
the factors are economical. Hence, economic information is 
of essence to a dealer. Furthermore, all historical 
information has been disseminated in reaching the current 
level of exchange rate; therefore, only the latest news 
will have an effect on 'moving' the exchange rate. The 
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most up-to-date economic news will dictate the direction of 
Forex movement. 
Information Essential in Forex Trading 
Because of the importance of latest information on the 
movement of the Forex market, dealers are equipped with 
electronic information terminals in which they can see the 
real-time information happened around the world. Below, 
the essential information a dealer required in carrying out 
the trading of Forex is examined. 
Price Information 
The most important information the dealer requires is the 
current price in the market in which he is dealing. The 
price may be a 'contributed price,, such as a major bank's 
Swiss franc rate, or an ‘exchange price', such as the price 
of March Treasury-Bond futures being traded on the Chicago 
Board of Trade. In today's volatile markets, where quote 
prices can fluctuate wildly and millions can be made and 
lost in the fraction of a second, accurate current price 
information is essential. 
All the financial markets are closely linked, and price 
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changes in one market can influence pricos and activity in 
other markets. A dealer, therefore, also needs to know the 
current quote prices in markets related to the one in which 
he is dealing. 
For example, a Forex dealer will not just watch Forex rates 
but will also keep a close eye on interest rates, as a 
change in interest rates will affect both spot and forward 
currencies. A Forex dealer will probably also monitor 
activity in the financial futures markets, and some key 
commodity prices such as oil, which can affect the British 
pound, Japanese yen and U.S. dollar. 
Similarly, the effects of the stock market clash in October 
1987 were not limited to the equity market but caused 
pandemonium in bond and Forex market as well. 
News 
Economic, political and world news are very important 
influences in the markets, and access to instant and 
accurate reports is essential for the dealer. In today's 
markets, where quote prices can fall and rise dramatically 
in the split second after a piece of news is released, as 
little as one or two seconds delay in receiving news can be 
a considerable disadvantage.The topic on news will be 
elaborated in later sections. 
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Information Channels 
Information channels keep dealers abreast of the current 
events around the world, and provide ground material on 
which they decide to sell or buy a particular currency. 
Without current information, dealers will be unable to make 
trading decisions. Information channels for a dealer can 
be an article, magazine, newspaper, or chatting with other 
dealers inside or outside their own dealing room. Brokers 
will also act as an information channel. Out of all the 
information channels, the electronic financial information 
vendors provide the most important source of information. 
Because economic factors are the fundamental moving force 
in Forex, dealers must be equipped with sound economic 
knowledge. They also have to keep updates of major 
economic development and current events which would move 
the market one way or another. Books, articles, magazines 
on economic subjects would provide facts and perhaps 
insight to the long term trend of currency movements. But 
most of the dealers trade on short-term trend, meaning they 
have to anticipate, or at least guess, where the market is 
moving in two hours or even in two minutes. Hence, current 
information is of absolute importance to currency trading. 
And electronic financial information can fill this 
requirement neatly. 
Almost all the Forex dealing rooms in banks are equipped 
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with electronic financial information terminals from the 
two leading financial information vendors: Reuters and 
Telerate. Through the electronic terminals, dealers can 
have access to the current quote prices of almost all 
currencies, economic news, political news and world news. 
Furthermore, they can publish their own quotes of 
currencies through the terminals to banks around the 
world. Besides their quotes, dealers can also release 
their own comments on market movements, environments or 
trends via the electronic terminal. 
Electronic Financial Information Vendors 
Duopolistic Nature 
The electronic financial information market in Hong Kong is 
duopolistic in nature. The market is controlled by only 
two information vendors. Reuter, a UK-based company, is 
the leading information vendor. Come second is the 
US-based Telerate. There are also a few other companies, 
such as Jiji from Japan, and Knight-Ridder and Quotron from 
the United States. But these are less significant in the 
Forex news supply market. 
Because of the international nature of the information 
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services, the investment involves a global communication 
network plus international distribution. The factor of 
economies of scale has barred new comers from venturing 
into the market. Below, the services of Reuters and 
Telerate are described. 
Reuters 
Reuters is the first company in the electronic financial 
information market and is now the largest vendor in the 
provision of electronic financial information to financial 
institutions around the world in terms of both revenue and 
number of terminal positions. As early as 1964, Reuters 
started the electronic financial information services and 
made use of computers in the transmission of stock prices 
across national borders. In 1973, Reuters took a major 
step forward by collecting exchange rate quotes from banks 
globally and feeding them the information of other banks 
elsewhere in the world. This established its foothold in 
the foreign exchange market where it now enjoys a 
commanding lead. 
Today, Reuters provides electronic information to financial 
and business comnunities, news agencies, newspapers and 
radio and television stations in 137 countries. The 
information it provides relates to a majority of financial 
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market including Forex market, money market, securities 
market, capital market, and commodities market. News in 
each category is subscribed separately; and those on Forex 
and Money Market alone accounts for more than 60 percent of 
the revenue from the financial news services. 
Traditionally as an international news agency, Reuters also 
provides general news, economic news and related services 
to the media around the world. 
One of the reasons for the success of Reuters may be 
attributed to its focused objective. The objective of 
Renter has been the provision of a total solution to 
dealing rooms and financial institutions by maintaining its 
position as the world's leading electronic publisher. 
Through acquisition of companies offering complimentary 
services, Reuters also provides trading room systems and 
historical information services. 
As a UK-based company, Reuters has good connection in 
Europe. Being the first information vendor providing 
foreign exchange quotes on an international basis, Reuters 
has a traditional leading position in the foreign exchange 
market. 
With an extensive network of bureaus in more than 140 
countries, Reuters possesses depth in reporting. Reuters 
has always been very cautious in the reporting of its news 
19 
� � d is proud of its reliability in news coverage even 
though the reliability may sometimes come at the expense of 
the speed of reporting. Moreover, it is the policy of 
Reuters that rumors are not to be reported. Rumors are 
unconfirmed news. Hence, Reuters does not report rumors 
until it has been confirmed with reliable sources. It is 
generally believed that this usually results in the release 
of rumors much later than its competitors. Usually, what 
appears in the screen of Reuters is that the Forex rates 
move first (because it is being affected by the rumor 
reported by other news agencies) and then the news story 
which is related to such a move comes later. Because of the 
extensive editorial network of Reuters, the news in terms 
of geographic coverage is in general better than its 
competitors. Reuters provides adequate coverage in each 
geographic region. 
Telerate 
Telerate is a U.S. company building itself up in the U.S. 
treasury bonds market. Before 1990, Telerate was a 
partially owned subsidiary of the US Dow Jones Publishing 
and Information Service Group. Since early this year, 
Telerate has become a wholly owned subsidiary of Dow 
Jones. Telerate's information services is strong at 
providing US market prices and news, especially information 
I 香 潘 中 文 大 學 圓 肯 你 城 
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on the US Government treasury bond market. Its focus has 
traditionally been on the Forex, money market and the US 
Government bond markets. In 1989, Telerate introduced its 
products in the stock market, feeding stock quotes from 
worldwide stock exchanges into the clients terminals. 
Telerate is a late comer in the electronic financial 
information market. It entered the market only in the late 
Seventies, more than five years after Reuters introduced 
its financial services. By an exclusive distribution 
agreement with the leading US broker Cantor-Fitzgerald, it 
monopolizes the distribution of real-time prices of the US 
treasury bond market. It has since improved its coverage 
in the Forex and money market. 
Telerate distributes the news service from AP-Dow Jones as 
a result of its subsidiary relationship with its parent 
company, Dow Jones. Third-party companies also contribute 
to the information content of Telerate. One notable 
example is the U.S. company MMS delivering daily analysis 
of the Forex market within the Telerate network. Although 
the third party data does not, strictly speaking, form a 
part of news from Telerate, because of the success of MMS 
analysis in Telerate, many subscribers have, over years, 
identified MMS product as an integral and indispensable 
part of Telerate. 
2 1 
other Competitors 
The other competitors includes Knight-Ridder, Jiji and 
Quotron. 
Knight-Ridder Incorporation is an international information 
and communication company engaged in a diversified 
publishing interest which includes newspaper publishing, 
business news and information services, electronic 
retrieval service, news, graphics and photo services, cable 
television and news print manufacturing. The Business 
Information Service Division was established in 1983 and 
one of their services is to provide real-time price 
information on cash market and exchange-traded 
instruments. It is especially strong at providing 
financial futures prices and charts. Its coverage on the 
Forex and money market however is quite limited when 
compared with its major competitors like Reuters and 
Telerate. It nevertheless made its mark by focusing on the 
reporting of special events like release of major economic 
indicator, and OPEC meetings, etc. 
Jiji is one of the largest news agency in Japan. It 
specializes in the delivery of Japanese financial 
information. Its news services for other geographical 
regions are relatively weak. However, their services 
covers not only the Forex and money market, but spread over 
‘？/A 
a comprehensive range of financial information. 
Quotron is a US based news agency. It specializes in 
providing financial information in commodity news. 
Recently, they have ambitious plans to get a share in the 
Forex financial information market. 
News 
The Importance of News 
An exchange rate at a certain time represents the market,s 
consensus estimate of the value of the exchange rate at 
that particular point in time. The Forex market behaves 
almost as an efficient financial market. An exchange rate 
will depend on all information available that affect the 
level of the rate. Factors relevant to the determination 
of an exchange rate include consumption, investment, 
savings, trade, money supplies, inflation rates, 
productivity indices, opinion surveys, stock prices and the 
like of a country in relation to others. The implication 
is that market prices of the exchange rate adjust very 
rapidly to new information. Exchange rates fluctuates 
randomly about their intrinsic values. New information can 
result in a change in the intrinsic value of the exchange 
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rate. Therefore the relevance of the news and the timing 
in which new information is brought to the attention of the 
market is of absolute importance. Anyone who has the right 
information ahead of others will have information 
advantage. Therefore, the speed at which information is 
delivered can make a difference between win or lose for 
foreign exchange dealers. 
News Delivery Path 
News starts with a journalist who sources news from 
different channels. Exclusive interviews, press 
conference, domestic newspaper and market rumors could be 
the sources of news for the journalist. After he has 
gathered information and then finished his news story, he 
then passed his story to the editor—in—charge in the local 
news bureau. The role of the editor is to check the story 
based on his past experience and judgement. He can also 
rephrase sentences he considers to be improper or 
inadequate. The news story that is satisfactorily examined 
by the local editor will then be passed electronically to a 
central news bureau where the news will be broadcasted or 
electronically transmitted via global communication network 
directly to the video and digital terminals at the 
endusers. 
；M 
The Dimensions of News 
News can be broken down into three dimensions. Geographic 
dimension refers to the origin of the news, which may be 
classified into the US (United States) news, the European 
news and the Asia-Pacific news. The characteristics 
dimension can be subdivided into the speed of delivery; the 
reliability of the stories and the coverage of the news 
events. The component dimension refers to the different 
nature of news being reported. This includes market 
reports, market analysis, market consensus, news events and 
exclusive stories. 
Geographic Dimension 
Depending on where the news is originated, news can be 
classified as the US news, European news and the 
Asia-Pacific news. The geographic dimension corresponds 
closely to the three most important financial centers in 
the world, which are New York, London and Tokyo. Each 
regional news has its particular influence upon different 
instruments in the Forex market. 
Examples of the US news is the release of the US trade 
figures, which is perhaps the single most important 
economic indicator in the world. Because of the importance 
of the United States in the world economies, the US news 
has general GL"l;cct upon the whole f inancia 1 market. Since 
all foreign exchange is invariably quoted against the US 
dollar, the US related news will affect nearly all Forex 
instruments. 
European news refers to the news originated from European 
countries. The European countries, accounted together, 
constitute a major economic force. The European news 
therefore would have considerable bearings upon the 
financial market. Out of the five major currencies, three 
are European currencies i.e. British pound sterling, 
Deutchmark and Swiss franc. These European currencies will 
be affected by the news from its own country and other 
European countries mainly because of integrity in European 
Monetary System. 
As the financial position of Japan becomes more dominant 
than ever, the Asia-Pacific news, and especially those from 
the growing financial center, Tokyo, will be more 
influential in the global financial market. A 
clarification from the Financial Ministry of Japan will 
have a significant impact on the movement of Yen. 
Characteristics Dimension 
The three characteristics of news service are its speed, 
coverage and reliability. The speed of delivery of the 
electronic news from its origin to the financial 
institutions is often very crucial in determining a loss or 
win in the Forex game. The faster the news is delivered, 
the more advantageous will be the position of the dealers 
than those who receive the news later. 
Coverage of news refers to the comprehensiveness of the 
news events. In the intricate financial sector in which 
happenings in one market can cause disturbance in the other 
markets, a comprehensive coverage of news is essential in 
providing a full picture of the forces in moving the 
financial market. Inadequate coverage of news events 
implies missing of the whole picture which could result in 
detrimental losses. Coverage of news can be in terms of 
geographic coverage, market penetration and news variety. 
Reliability is an important indicator of the goodness of 
the news. In general, the more reliable the news, the more 
influence the news will have on the financial market, given 
all other factors being the same. Reuters is renowned for 
its reliability in news reporting. 
Components Dimension 
Financial news is a very broad term and can be interpreted 
in its components by the Forex dealers. 
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News events are the roleasG of the latest news. ThecG arc 
happenings around the world which have bearings on the 
financial market. News events may be political, economical 
or global in nature. 
Exclusive stories are news events that are exclusively 
released by one news agency. The release of exclusive 
stories that have a significance in the financial market 
means "scoring" for the news agency. 
Market reports are the reporting of the past performance of 
one particular financial market. Usually market reports 
will be released three times a day. For example, the Tokyo 
Forex market report will be electronically published 
shortly after the opening of the Tokyo Forex market, after 
midday close and after the daily market close. Market 
reports attempt to report and explain why and how the 
market behaved. The close relationships between different 
financial markets dictates that a Yen dealer has to scan 
the market report of the Tokyo stock market throughout the 
day. 
Market consensus is an opinion survey of a pool of major 
bank dealers, giving their expectation of currency movement 
in terms of range and mean. Since the sum of individual 
efforts of the dealers from major banks can significantly 
affect the currency movement. The market consensus is 
therefore viewed as important pointer of the direction. 
However, such market consensus may be manipulated by 
individual dealers in the pool in such a way as to benefit 
their own trading. Hence, the market consensus is often 
viewed with caution. 
In contrast to market report which attempts to explain the 
past performance of a market, market analysis endeavour to 
predict the future movement of the market. Market analysis 
may come from a number of different sources. Major banks 
often have individual commentary through the financial 
information network. The banks are free to express its own 
views of the market direction. Commentaries from some 
banks that are renowned for accuracy are well respected 
within the market. Analysis may also come from the news 
vendor itself. This analysis is written by reporters in 
the news agency who have insight in the market. A third 
important source is a third party offering market analysis 
through the information vendor network to the subscriber 
banks charging a monthly subscription fee. One notable 
example is the US company, MMS, the market analysis agent 
which mainly distributes its service via the Telerate 
network. The market analysis from MMS is widely subscribed 
and highly respected. 
CHAPTER III 
RESEARCH METHODOLOGY 
Research Objectives, Theoretical Framework 
and Hypothesis Testing 
The major task of this study is twofold. The first 
objective is to find out the strengths and weaknesses of 
Reuters in its Forex news services as perceived by its 
customers. The second objective is to attempt to explain 
the service subscription by its performance in news. As 
Reuters is only challenged by Telerate, a comparison 
between the two was made. Then, the relative strengths in 
these attributes were correlated with the actual 
subscription to identify whether there would be any 
relationship between the two. To achieve this, the 
following methodologies were adopted. 
U) 
Hypotheses on Relative Position 
We have previously identified three different dimensions of 
Forex news as a product, namely, geographic, 
characteristics, and component. other than these, 
marketing attributes such as terminal reliability, 
maintenance service, sale force effort and promotion would 
also be relevant. Based on these attributes, the following 
alternate hypotheses could be drawn.(Null hypotheses would 
not be listed for clarity, for example, the null hypothesis 
pairing the alternate hypothesis Hal would be: Reuters is 
not perceived as stronger than Telerate in US news.) 
Hal Reuters is perceived as stronger than Telerate 
in US news 
Ha2 Reuters is perceived as stronger than Telerate 
in Asia-Pacific news 
Ha3 Reuters is perceived as stronger than Telerate 
in European news 
Ha4 Reuters is perceived as stronger than Telerate 
in speed 
Has Reuters is perceived as stronger than Telerate 
in reliability 
Ha6 Reuters is perceived as stronger than Telerate 
in coverage 
HaV Reuters is perceived as stronger than Telerate 
in market report 
、1 
Has Reuters is percGivcd as stronger than Telerate 
in analysis 
Ha9 Reuters is perceived as stronger than Telerate 
in market consensus 
HalO Reuters is perceived as stronger than Telerate 
in exclusive news 
Hall Reuters is perceived as stronger than Telerate 
in news events 
Hal2 Reuters is perceived as stronger than Telerate 
in terminal reliability 
Hal3 Reuters is perceived as stronger than Telerate 
in maintenance service 
Hal4 Reuters is perceived as stronger than Telerate 
in sale Force effort 
Hal5 Reuters is perceived as stronger than Telerate 
in promotion 
Theoretical Framework and Hypotheses Testing 
Based on preliminary discussions with some dealers, it was 
found that news is important to carry out their trading 
activities, but when asked if the quality of news would 
influence their decision on subscription to the information 
vendors, the responses varied. Therefore, to test whether 
news would affect subscription, three theoretical 
frameworks were drawn up in an attempt to find out whether 
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correlation exists. The throe frameworks were based on the 
three aspects of news dimensions as discussed in Chapter 
II. The theoretical frameworks are depicted on the next 
page. 
Alternate Hypotheses 
Under the various theoretical frameworks, hypothesis 
testing were carried out based on the following alternate 
hypotheses. (Null hypotheses would not be listed for 
clarity as explained earlier.): 
Theoretical Framework 工 
Hal6 A perceived superiority in US news 
will lead to Banks subscribing more terminals 
Hal? A perceived superiority in Asia-Pacific news 
will lead to Banks subscribing more terminals 
Hal8 A perceived superiority in European news 
will lead to Banks subscribing more terminals 
Theoretical Framework 11 
Hal9 A perceived superiority in speed 
will lead to Banks subscribing more terminals 
Ha20 A perceived superiority in reliability 
will lead to Banks subscribing more terminals 
Ha21 A perceived superiority in coverage 
will lead to Banks subscribing more terminals 
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Theoretical Framework I based on Geographic Dimension 
Perceived strength 
in US news 
Perceived strength Bank will subscribe 
in Asia-Pacific news more terminals 
^ y 
Perceived strength 
in European news 
Theoretical Framework II based on Characteristics Dimension 
Perceived strength 
in speed 
Perceived strength Bank will s u b s c r i b e \ 
^^ 





Theoretical Framework III based on Component Dimension 
Perceived strength 
in market report 
Perceived strength 
in analysis 
Perceived strength / B a n k will 
. ^ ‘ W \ 
in market consensus subscribe 
、 more terminals J 
Perceived strength 
in exclusive news 
Perceived strength 
in news events 
i s 
Theoretical Framework III 
Ha22 A perceived superiority in market report 
will lead to Banks subscribing more terminals 
Ha23 A perceived superiority in analysis 
will lead to Banks subscribing more terminals 
Ha24 A perceived superiority in market consensus 
will lead to Banks subscribing more terminals 
Ha25 A perceived superiority in exclusive news 
will lead to Banks subscribing more terminals 
Ha26 A perceived superiority in news events 
will lead to Banks subscribing more terminals 
Other Findings 
Other than the above-mentioned findings, there are issues 
which are of particular interests. The ma.jor* ones are: 
which characteristics dimension is more important; which 
component dimension is most important; whether Rumors 
should be reported; what are the market shares (represented 
by the total number of terminals and number of terminal per 
Forex dealer)； and what decision making process is involved 
in subscription. Some of the hypotheses made are listed as 
follows: 
Ha36 Coverage is perceived as more important than Speed 
ir> 
Ha37 Speed is perceived as more important than 
reliability 
Ha38 Coverage is perceived as more important than 
reliability 
Ha39 Rumors should be reported 
Ha40 Reuters is perceived as reporting more rumors than 
Telerate 
Ha41 Reuters is perceived as reporting less rumors than 
Telerate 
Ha42 Market perceives that it is more difficult to locate 
news in Reuters' news than in Telerate 
Ha43 It is perceived that Reuters reports more redundant 
news than Telerate. 
The Survey 
With these hypotheses set, we would proceed to obtain 
statistical data for hypotheses testing. This was obtained 
by conducting a comprehensive survey titled "A Survey on 
the Market Perception on the Quality of Electronic 
Financial News Services in Hong Kong." 
Sample Frame 
The total population size of the interbank Forex market is 
about 180. This list was obtained from the directory 
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prepared by the Forex Club in which all banks in Hong Kong 
have joined as a member. It was counter-checked with trade 
directories. The information was believed to be very 
comprehensive and update. The unit of research was the 
individual bank or financial institutions as subscription 
to the news services would be based on a corporate basis. 
Since the population size was small, it was possible to 
conduct a comprehensive survey on the entire population 
without sampling. Hence, 180 questionnaires were sent to 
the personnel in charge of Forex trading in each 
bank.(Names of personnel are also available on the 
directory.) This way, we could secure that the 
questionnaire would fall into the hands of the correct 
person who would make the most useful contribution. 
The Questionnaire 
The major means of the survey was achieved by using a 
questionnaire (Appendix I)• The questionnaire was designed 
to obtain information on the market perception on Forex 
news as a product, the relative strengths and weaknesses of 
each news agency in different attributes of the product, 
and miscellaneous information relating to market shares and 
decision making. The approach of the questionnaire was to 
make it as simple as possible for the respondent to 
understand and to answer. It attempts to explain why the 
questions were asked and what information was to be 
obtained. This way, we could bo sure that there would be no 
misunderstanding as to the meaning of each question and the 
results would be more reliable. Despite the fact that the 
paper was written with a f irm-oriented approach, the 
questionnaire was carefully set to disguise this 
orientation so that the response would be unbiased and that 
respondent would be more willing to respond. In order to 
increase the response rate, the questionnaire has been kept 
simple and short with only 43 questions. No sensitive 
questions related to the firm nor company secret was asked 
and respondents were offered a copy of the results of the 
survey as an incentive to respond. We believe that this 
would have a positive effect as the respondents would be 
curious about this market. Personal data was kept to a 
minimum and was placed towards the end of the questionnaire 
so as not to deter respondents from not completing the 
questionnaire. 
Finally, the respondents were given a very short period of 
time to response (seven days)• Since the questionnaire was 
very short, we estimated it would take a maximum of 10-15 
minutes time to complete. This should best be done at the 
time the questionnaire was received. Hence, the deadline 
was set at seven days after the issue of the questionnaire 
so that the respondents would respond to it immediately. If 
too much time had been allowed, many respondents would have 
telt that the response could wait and hence would have 
forgotten about it. By so doing, we would be able to 
eliminate low response rate from the sample. 
Structure of the Questionnaire 
The first seven questions aims at obtaining the market 
perception to Forex news as a product. This was set to see 
what attribute of the product would be more important to 
the subscribers. 
Q1 intends to find out the relative importance of news in 
relation to data. 
Q2 intends to find out what particular type of news ,be it 
analysis, market reports, market consensus, exclusive news, 
or news events, is more important to the endusers. 
Q3-5 intends to find out the relative importance of the 
three main attributes to the quality of news, namely 
coverage, reliability, and speed. 
Q6 intends to highlight the issue on reporting rumors. 
This is specially designed to test whether Reuters' policy 
of not reporting rumors should be maintained. 
'i 7 
Q7 intends to touch upon the side attributes such as 
promotion, price, sales force, and after sales service and 
to see their relative importance. 
The next 31 questions are the core of the questionnaire. 
They attempts to find out the relative strengths of 
different news agencies as perceived by the respondents as 
the end-user. The issue of different strengths in 
different geographical zones is also tested here. 
Q8-11 relates to US news only. 
Q8-9 intends to test which agency delivers their news 
faster, and which is sufficiently fast; 
QIO intends to test which agency perforins better in news 
coverage. 
Qll intends to test which agency performs better in news 
reliability. 
Q12-15 are the same as Q8_ll, except they relate to 
Asia-Pacific news only. 
Q16-19 are the same as Q8-11, except they relate to 
European news only. 
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Q‘U)-23 are the same as Q8-11, except they relate to the 
qcneral perception of the agency not relating to any 
particular geographical zone. 
Q24-28 intends to find out the relative strengths of the 
agencies in the different types of news such as market 
reports, analysis, market consensus , exclusive stories, 
and news events. 
Q29 intends to find out the effect of news presentation by 
checking the ease of locating news in the information 
provided. 
Q30 intends to find out the relationship between coverage 
and redundancy. 
Q31-32 intends to find out the relative extent to which 
each agency reports rumors. 
Q33-37 intends to find out the relative performance of each 
agency in other areas of marketing such as after sales 
service, sales force, and promotion. 
Q38 intends to obtain an overall preference as to which is 
the 'best' firm, and attempts to correlate this with each 
individual attribute to see if any correlation exists. 
The、 remaining 5 questions are factual data relating to the 
firm in which the respondent is working in. 
Q39 intends to find out the number of Forex dealers within 
the firm and hence the size of the firm and terminal-dealer 
ratio. This is useful in normalizing the number of 
terminals in correlation with the service subscription. 
Q40 intends to find out the relative market share of each 
agency by including the number of terminals. 
Q41-42 intends to find out the decision making process and 
how it may affect the choice of the agency. 
Q43 is a record of personal data which would be useful for 
future contact for further investigation and delivery of 
the complimentary survey report. 
The results of the responses were tabulated in Table 1 and 
the analysis was given in the following section. 
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CHAPTER IV 
RESULTS AND ANALYSIS 
Response Rate 
Out of a total of 180 questionnaires sent out, 42 replies 
were received. After visual examination of the returned 
questionnaire, six were dropped because they were not duly 
completed, leaving a total of 36 questionnaires being fit 
into analysis. The number of valid response represents 
exactly 20 percent which is acceptable for a comprehensive 
survey like this one. 
Statistical Analysis 
The questionnaires were analyzed making use of the personal 
computer version of the Statistical Package for the Social 
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Sciences (SPSS/PC). The analysis in examining the data 
included frequencies distribution, t-test pairs, 
correlation, multiple regression, cross tabulation and 
reliability test. 
Assumptions 
Before going into the details of the results and analysis, 
some assumptions were made. 
Comparison between Reuters and Telerate 
By running the frequency distributions of all the 
variables, it was found that a majority of banks are users 
of Reuters and Telerate only (Table 1, Question 40)• Out 
of 36 banks, only three banks use Knight-Ridder with one 
position. In fact, 30 banks out of 36 have Reuters and/or 
Telerate service only. The result confirmed the 
duopolistic phenomenon in the financial information market 
in Hong Kong as earlier explained in Chapter 11. With the 
confirmation from the survey results, it was felt 
comfortable that subsequent analysis would only be carried 
out on the two leading vendors. In other words, only 
entries with Reuters or Telerate would be used in the 
subsequent statistical analysis. 
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Responses Combination 
The questionnaire was set in a format in which the 
respondent could select more than one choice. To simplify 
the procedure in analysis, all responses with more than one 
choice would be treated as a separate entry. For example, 
if a respondent circled both Reuters and Telerate, a 
separate entry know as (d) Reuters and Telerate would be 
created on top of the existing ones, i.e. (a) Reuter, (b) 
Telerate, (c) Knight-Ridder, and (d) Reuter and Telerate. 
Similarly, other combinations of choices were created. By 
this method, a total of nine choices were created. The 
combination adjustment enabled much simpler input, 
programming and analysis. 
Significance Level 
As the issue in survey was related to market perception 
which is inherently difficult to be precise, it was decided 
a significance level (i.e. alpha-error) of 10 percent is 
chosen as the basis of assessing the validity of hypothesis 
testing. 
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Statistical Techniques and Tests 
Frequencies Distribution 
As described before, frequencies distributions were 
conducted for each questionnaire to identify trends and 
distributions visually. The results are shown in Table 1. 
T-Test Pairs 
T-Test pairs were employed to test the difference of means 
between preference towards Reuters and Telerate. Strictly 
speaking, T-test could only be conducted for continuous 
data set. It is common practice, however, that T-test was 
also employed in the analysis of discrete data. T-test 
pairs were used instead of T-test group because the data 
came from within the same group of respondent. since 
different categories existed within the same questionnaire, 
therefore "vendor variables" or dummy variables were 
created from each questionnaire in order to generate two 
distinct variables to carry out the T-test. The above 
technique was used for almost all the questions in T-test. 
The T-test pairs results were tabulated in Table 2. 
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Correlation and Cross Tabulation 
To test the validity of the hypotheses in the three 
hypothe sis frameworks, two different methods were used 
independently to assess the relationship. Both correlation 
and cross tabulation were used to test the null hypotheses. 
To carry out correlation test, two ratio variables were 
created; the first ratio is the number of Reuters position 
to the number of Forex dealers； while the second ratio is 
the number of Telerate position to the number of Forex 
dealers. The first ratio is a measure of the usage of 
Reuters discounting the effect of the size of the dealing 
room by normalizing the Reuters position with the size of 
the Forex team. The second ratio is the normalized Telerate 
position. To test the hypotheses, correlation was carried 
out for the first ratio with the preference of the tested 
variable (e.g. speed) towards Reuters. Similarly, 
correlation was conducted for the second ratio with the 
preference towards Telerate for the variable in test. The 
result of all the correlation tests is shown in Table 3. 
Cross Tabulation was next carried out to double-check the 
hypothesis testing. From frequencies distribution, the 
mean position numbers for Reuters and Telerate are 11.6 and 
7.4 respectively. The average ratio of Reuters to Telerate 
positions is therefore equal to 1.56. Using this ratio of 
AH 
I-56, two groups were created based on the relative usaqo 
of Reuters to Telerate. The first group is the 
above-average user while the second group is below-average 
user. Cross tabulation were then carried out for the two 
groups with each variable in test (e.g. the strength in US 
news). These results are shown in Table 4. 
Multiple Regression 
In an attempt to search for a arithmetical relationship 
between the service subscription of Reuters and the news 
attributes on reliability, coverage and speed in the three 
geographic areas for each vendor, multiple regressions were 
carried out. The normalized Reuter position, as explained 
earlier, was used as the dependent variable, while the 
perception on Reuters on the speed in US news, coverage in 
US news, reliability in US news, speed in Asia-Pacific 
news, coverage in Asia-Pacific news, reliability in 
Asia-Pacific news, speed in European news, coverage in 
European news, reliability in European news, overall 
reliability, overall speed, overall coverage are all input 
as the independent variables in five separate regressions. 
In combination one, the speed perception in the three 
different geographical areas were used as the dependent 
variables. Similarly, the coverage perception and the 
reliability perception in the three areas were tested in 
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combination two and three respectively. In combination 
four, the overall perception in spood, coverage and 
reliability formed the dependent variables, in the final 
combination, all twelve perceptions were input as the 
dependent variables. 
Reliability Testing 
The consistency of responses was examined using reliability 
tests. This test was important in determining the validity 
of data itself. The consistency was tested using the 
reliability test with Alpha and Spearman-Brown 
coefficients. A lot of questions were so set to enable the 
test to be employed. The response consistency in the 
following area was tested: coverage, speed, news 
reliability, and rumors reporting. The results are listed 
in Table 6. 
Results on Relative Position 
The frequency distribution of responses to the 
questionnaire is tabulated in Table 1 in the next page. 
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TABLE 1 
FREQUKNCY DISTRIBUTION OF QUESTIONNAIRK 
QUESTION NO. & DESCRIPTION • YES/ NO/TEL- OTHERS 
REUTERS ERATE 
Q1 Data more important than news 18 6 12 
Q3 Coverage more important than 
Reliability 14 9 13 
Q4 Reliability more important 
than Speed 1〇 15 11 
Q5 Speed more important than 
Coverage 28 2 6 
Q6 Rumors should be reported 6 23 7 
Q8 Speed (US) 
Q9 Speed Satisfaction (US) 8 21 7 
QIO Coverage (US) 11 20 5 
Qll Reliability (US) 11 11 14 
Q12 Speed (Asia Pacific) 23 5 8 
Q13 Speed satisfaction (Asia-Pac.) 14 5 17 
Q14 Coverage (Asia Pacific) 17 13 6 
Q15 Reliability (Asia Pacific) 15 5 16 
Q16 Speed (European) 22 8 6 
Q17 Speed Satisfaction (European) 15 8 13 
Q18 Coverage (European) 16 13 7 
Q19 Reliability (European) 14 8 14 
Q20 Speed (General) 22 9 5 
Q21 Speed Satisfaction (General) 17 7 12 
Q22 Coverage (General) 13 16 7 
Q23 Reliability (General) 14 7 15 
Q24 Strongest Market Report 17 15 4 
Q25 Strongest Analysis 9 21 6 
Q26 Strongest Market Consensus 14 17 5 
Q27 Strongest Exclusive Story 9 20 7 
Q28 Strongest News Event 20 10 6 
Q29 Most difficult to locate news 15 9 12 
Q30 Reports the most Redundant news 18 7 11 
Q31 Reports the most Rumors 10 13 13 
Q32 Reports the least Rumors 13 9 12 
Q33 Most Reliable Terminals 17 10 9 
Q34 Best Maintenance Service 22 4 10 
Q35 Most helpful Sale Force 14 14 8 
Q36 Most frequent Sales calls 14 14 8 
Q37 Most active Promotion 17 11 8 
Q38 Best Agency 22 10 4 
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* Kesults ot questions 2, 7, 39, 40 and 4 1 are tabulated as 
to 1 1ows: 
Most Use! u1 Component Dimension Useful Less Useful 
Analysis 2 0 16 
Market Reports 19 17 
Market Consensus 4 32 
Exclusive News 29 7 
News Events 26 10 
Less 
Q7 Marketing Attributes Important Important 
Promotion 3 33 
Price 28 8 
Relationship with Sales 1 35 
After Sales Service 16 20 
Q39 No of Forex Dealers Frequency 
0 t o 2 1 
3 to 5 17 
6 to 10 10 
10 or Above 8 
Q40 No of Position Reuters Telerate Others 
0 t o 2 3 9 ^ 3 6 ~ ~ 
3 to 5 9 13 
6 to 10 13 9 
10 or Above 11 5 
Q41 Decision Making Level Frequency 
Top Management 4 
Financial Controller 1 
Chief Dealer 22 
Dealers 2 
Others 7 
The data might not be readi ly used for statistical analys i 
as this would involve results from more than one question 
to test a certain hypothesis. Therefore, adjustments would 
have to be made. 
The adjusted results were then subject to T-tests to find 
out the significance of the relationship. The results are 
tabulated in Table 2 in the following page. 
Geographic Dimensions 
Adjustment 
In order to obtain an overall view of all characteristics 
dimensions of an individual geographical area, results of 
these characteristic dimensions were added together, with 
weighting assigned according to the response given in 
Question 3 to Question 5. 
US News 
Hoi There is no perceived difference in strength between 
Reuters and Telerate in US news 




RESULTS OF T-TEST 
ALTERNATE HYPOTHESES & T-TEST t-value p-value 
Hal Reuters is stronger in US News 一 1 . 6 3 0..113 
Ha2 Reuters is stronger in Asia Pac. News 2.71 0.Oil* 
Ha3 Reuters is stronger in European News 1.89 0.067* 
Ha4 Reuters is stronger in Speed 2.11 0.042* 
Ha5 Reuters is stronger in Reliability 一 0 . 4 0 0..695 
Ha6 Reuters is stronger in Coverage 1.45 0..157 
Ha7 Reuters is stronger in Market Report 0.35 0..729 
Ha8 Reuters is stronger in Analysis -2.32 0.026* 
Ha9 Reuters is stronger in Mkt Consensus -0.53 0..597 
HalO Reuters is stronger in Exclusive Story -2.14 0.039* 
Hall Reuters is stronger in News Event 1.89 0.067* 
Hal2 Reuters is stronger in Terminal Reliab. 1.37 0..182 
Hal3 Reuters is stronger in Maintenance 4.41 0.000* 
Hal4 Reuters is stronger in Sales Force Eff. 0.00 1..000 
Hal5 Reuters is stronger in Promotion 1.14 0..263 
Ha27 Coverage is more important than Speed -5.35 0.000* 
Ha28 Speed is more important than Coverage 3.84 0.000* 
Ha29 Coverage is more important than Reliab. -0.48 0..638 
Ha30 Rumors should be reported 3.66 0.001* 
Ha31 Reuters reports more rumors 一 0 . 6 2 0..542 
Ha32 Reuters reports less rumors 1.24 0..227 
Ha33 More difficult to locate Reuters news 1.24 0..227 
Ha34 Reuters reports more redundant news 2.38 0.025* 
• =- Statistically significant at 0 1 
。4 
The results reveal a negative t value of -1.63 and a p 
value of 0.113. This indicates that Telerate is stronger 
than Reuters in US news, however, this is not considered 
conclusive as the p value is only 0.113 which is greater 
than the significance level of 0.1. The alternate 
hypothesis is therefore not substantiated. 
Asia-Pacific News 
Ho2 There is no perceived difference in strength between 
Reuters and Telerate in Asia-Pacific news 
Ha2 Reuters is perceived as stronger than Telerate in 
Asia-Pacific news 
The results reveal a t value of 2.71 and a p value of 
0.011. This indicates that Reuters is stronger in this 
area. Because of the low p value, we can be quite sure 
that Reuters is stronger than Telerate. The hypothesis is 
therefore substantiated. 
European News 
Ho3 There is no perceived difference in strength between 
Reuters and Telerate in European news 
Ha3 Reuters is perceived as stronger than Telerate in 
European news 
The results reveal a t value of 1.89 and a p value of 
0.067. Similar to Asia-Pacific news, Reuters is stronger 




Results on all geographic dimensions of the same 
characteristics dimension were added together. As Forex 
trading is an around-the-clock international business, we 
might assume that all geographic dimensions carry the same 
weight. In order to eliminate weighting errors, this 
summation would constitute only half the weighting, while 
the other half went to another general question set on the 
characteristics. For example, for coverage, the value 
would be the summation of question 10, 14 and 18 added to 
three times question 22 to get the final adjusted value. 
Speed 
Ho4 There is no perceived difference in strength between 
Reuters and Telerate in speed 
Ha4 Reuters is perceived as stronger than Telerate in 
speed. 
The results reveal a t value of 2.11 and a p value of 
0.042. This indicates that Reuters is stronger than 
To 1 orate. The hypothesis is substantiated. 
Reliability 
HO5 There is no perceived difference in strength between 
Reuters and Telerate in reliability 
Ha5 Reuters is perceived as stronger than Telerate in 
reliability 
The results reveal a t value of -0.4 and a p value of 
0.695. This indicates that Telerate appears to be stronger 
than Reuters, however, no conclusive statement could be 
made. The hypothesis is therefore not substantiated. 
Coverage 
HO6 There is no perceived difference in strength between 
Reuters and Telerate in coverage 
Ha6 Reuters is perceived as stronger than Telerate in 
coverage 
The results reveal a t value of 1.45 and a p value of 
••157. Reuters appears stronger, yet again, no conclusive 





The results from the questions could directly be taken for 
statistical analysis. For example the value for relative 
strength in market report would be the outcome of question 
24 . 
Market Report 
HO7 There is no perceived difference in strength between 
Reuters and Telerate in market report 
HaV Reuters is perceived as stronger than Telerate in 
market report 
The results reveal a t value of 0.35 and a p value of 
0 . 1 2 9 , The significance is so low that they are probably 
equally strong. The hypothesis is therefore not 
substantiated. 
Analysis 
Ho8 There is no perceived difference in strength between 
Reuters and Telerate in analysis 
Has Reuters is perceived as stronger than Telerate in 
analysis 
The results reveal a t value of -2.32 and a p value of 
0.02(). With a low p value, the hypothesis should bo 
substantiated. However, with a negative t value, TolGrato 
is in fact significantly stronger than Reuters. Therefore, 
the hypothesis should be rewritten as: 
Has Telerate is perceived as stronger than Reuters in 
Analysis 
and this revised hypothesis is substantiated. 
Market Consensus 
HO9 There is no perceived difference in strength between 
Reuters and Telerate in market consensus 
Ha9 Reuters is perceived as stronger than Telerate in 
market consensus 
The results reveal a t value of -0.53 and a p value of 
0.597. Telerate might be stronger than Reuters, but no 
conclusive statement could be made. The hypothesis is 
therefore not substantiated. 
Exclusive News 
HolO There is no perceived difference in strength between 
Reuters and Telerate in exclusive news 
HalO Reuters is perceived as stronger than Telerate in 
exclusive news 
The results reveal a t value of 一 2 . 1 4 and a p value of 
0.039. Telerate is stronger than Reuters. The hypothesis 
should be rewritten as : 
Ha10 Telerate is perceived as stronger than Reuters in 
exclusive news 
And this hypothesis is substantiated. 
News Events 
Holl There is no perceived difference in strength between 
Reuters and Telerate in news events 
Hall Reuters is perceived as stronger than Telerate in 
news events 
The results reveal a t value of 1.89 and a p value of 




Similar to component dimensions, results could also be 
obtained from individual question set for each marketing 
attribute. For example, for promotion, the value would be 
the result for question 37. 
Terminal Reliability 
M J 
Ho12 There is no perceived difference in strength between 
Reuters and Telerate in terminal reliability 
Ha12 Routers is perceived as stronger than Telerate in 
terminal reliability 
The results reveal a t value of 1.37 and a p value of 
0.182. Reuters appears stronger but this is not 
conclusive. The hypothesis is therefore not substantiated. 
Maintenance Service 
Hol3 There is no perceived difference in strength between 
Reuters and Telerate in maintenance service 
Hal3 Reuters is perceived as stronger than Telerate in 
maintenance service 
The results reveal a t value of 4.41 and a p value of 
0.000. Reuters is stronger than Telerate. The hypothesis 
is therefore substantiated. 
Sales Force Effort 
Hol4 There is no perceived difference in strength between 
Reuters and Telerate in sales force effort 
Hal4 Reuters is perceived as stronger than Telerate in 
sales force effort 
The results reveal a t value of 0.00 and a p value of 
1.000. The response to this question splits exactly in 
half. The hypothesis is therefore not substantiated. 
r. 1 
Prompti on 
Hol5 There is no perceived difference in strength between 
Reuters and Telerate in promotion 
Hal5 Reuters is perceived as stronger than Telerate in 
promotion 
The results reveal a t value of 1.14 and a p value of 
0.263. Again, Reuters appears stronger but this is not 
conclusive. The hypothesis is therefore not substantiated. 
Results of Theoretical Frameworks 
Adjustments 
From Chapter IV, we have developed a set of relative 
strengths between Reuters and Telerate. Based on these 
relative strengths, which would act as independent 
variables of the theoretical frameworks, we could then test 
them with the dependent variable, i.e. the propensity to 
subscribe terminals. As the actual number of terminals 
installed is dependent on firm size, this data could not be 
directly testing. Instead, a normalized ratio of Reuters 
terminals to number of dealers was used. This method was 
discussed under Chapter 工V. The Correlation and Cross 
Tabulation Tests were carried out to test the hypotheses as 
“y. 
described under Chapter III. The results are 1 istod in 
Table 3 and Table 4 in the following page. 
Results of Correlation and Cross Tabulation Tests 
Null Hypotheses and Alternative Hypotheses were set for 
Hypotheses H16 to H26 similar to the example below: 
Hol6 There is no relationship between perceived 
superiority in US news and banks subscribing more 
terminals 
Hal6 A perceived superiority in US news will lead to 
banks subscribing more terminals 
From Table 3, the Correlation test reveals that all 
relationships yield a t value greater than 0.1 except the 
one on market consensus (a range of t value from 0.04 to 
0.98). Double checking this with the Cross Tabulation 
test, all relationships yield a t value greater than 0.1 
without exception (a range of t value from 0.15 to 1.00). 
This implies that all the hypotheses from H16 to H26 are 
not substantiated. In other words, there is no 
relationship between any of these attributes with the 
propensity to subscribe to more terminals. 
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TABLE 3 
RESULTS OF CORRELATION 
REUTERS / TELERATE RATIO Vs VARIABLE SIGNIFICANCE LEVEL 
a- RTN Vs R〇V (Speed) 0 15 
b. TRN Vs T〇V (Speed) 0 95 
c. RTN Vs ROC (Coverage) 0 58 
d. TRN Vs TOC (Coverage) 0 98 
e. RTN Vs ROR (Reliability) 0 59 
f. TRN Vs TOR (Reliability) 0 70 
g. RTN Vs RU (US News) 0 53 
h. TRN Vs TU (US News) 0 37 
i. RTN Vs RA (Asia-Pacific News) 0 92 
j . TRN Vs TA (Asia-Pacific News) 0 52 
k. RTN Vs RE (European News) 0 83 
1. TRN Vs TE (European News) 0 90 
m. RTN Vs RMR (Market Report) 0 75 
n. TRN Vs TMR (Market Report) 0 7 6 
o. RTN Vs RAN (Analysis) 0 29 
p. TRN Vs TAN (Analysis) 0 64 
q. RTN Vs RMC (Market Consensus) 0 65 
r. TRN Vs TMC (Market Consensus) 0.04* 
s. RTN Vs RES (Exclusive News) 0 13 
t. TRN Vs TES (Exclusive News) 0 61 
u. RTN Vs RNE (News Event) 0 87 
V. TRN Vs TNE (News Event) 0 22 
(RTN for Reuters Terminals to Telerate and TRN vice-versa) 
• = statistically significant at 0 10 
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TABLE 4 
RESULTS OF CROSS TABULATION 
RELATIVE USAGE (DIS)• Vs VARIABLE SIGNIFICANCE LEVEL 
a. DIS Vs OV (Speed) o.73 
b. DIS Vs OC (Coverage) 0.73 
c. DIS Vs ORE (Reliability) 0.50 
d. DIS Vs OU (US News) 1.0〇 
e. DIS Vs OA (Asia Pacific News) 1.00 
f. DIS Vs OE (European News) 0.87 
g. DIS Vs MR (Market Report) 1.00 
h . DIS Vs AN (Analysis) 1.00 
i. DIS Vs MC (Market Consensus) 0.15 
j. DIS Vs ES (Exclusive Stories) 1.00 
k . DIS Vs NEV (News Events) o.38 
• DIS = Relative Usage of Reuters to Telerate 
** all results are statistically insignificant at 0.1 
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Results on Multiple Regression 
The results of the five multiple regressions were tabulated 
in Table 5 in the next page. 
It could be seen the explained variance for the five 
regressions were low in general, ranging from a ipinimum of 
1 percent in combination one to a maximum of only 3 5 
percent in combination five in which all 12 variables were 
regressed. In line with the low explained variance, the 
F-significance were also very high, showing a high level of 
overall error in the regressions. Nonetheless, the 
F-significance of combonation three was approximated to 0 
percent. From at least the test results, combination three 
should be statistically significant. 
The standard errors for the regression coefficients were in 
general at the 0.3 level, which were more or less at the 
numerical value as the corresponding coefficients. This 
again demonstrated the high level of error in the 
regressions. One point to note was the consistency of 
regression coefficient for the same dependent variables 
even across different regression combinations. For example, 
the regression coefficient for overall speed perception in 
combination four and five were 0.00 and 0.10 respectively, 
differing only by 0.1. This were especially so for the sign 
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RESULTS ON MULTIPLE REGRESSIONS 
COMBINATION 1 2 3 4 ^ 
DEPENDENT SPEED COVERAGE RELIAB- OVERALL ALL 12 
VARIABLES ILITY ATTRIBUTES VARIABLES 
Explained 0.01 0.01 0.34 0.15 0.35 
Variance 
F -
significance 0.33 0.34 0.00 0.05 0.〇4 
Regression Coefficient(Standard Error) 
Speed in 0.33 一 - - 0.50 
US (0.36) (0.42) 
Coverage — 0.32 - 一 -0.68 
in US (0.33) (0.42) 
Reliability - - 1.27 - 1.16 
in US (0.30) (0.36) 
Speed in -0.64 - - 一 -0.49 
Asia (0.36) (0.41) 
Coverage 一 -0.07 - 一 0.29 
in Asia (0.32) (0.40) 
Reliability - - -0.55 - -0.34 
in Asia (0.31) (0.53) 
Speed in 0.22 - - 一 0.13 
Europe (0.34) (0.35) 
Coverage 一 0.31 - - 0.12 
in Europe (0.29) (0.33) 
Reliability 一 - -0.57 - -0.22 
in Europe (0.33) (0.46) 
Ovarall - - - 0.00 0.10 
Speed (0.17) (0.23) 
Overall - - - 0.27 0.27 
Coverage (0.09) (0.17) 
Overall 一 一 一 -0.11 -0.25 
Reliability (0.09) (0.25) 
Constant 1.91 1.21 1.68 1.29 1.33 
(0.42) (0.36) (0.28) (0.41) (0.48) 
r// 
of the coefficients which were consistent throughout except 
for one ca^e (Coverage perception in Asia)• 
The reasons for the high level of error mmight be explained 
in different ways. It might be due to the invalidity of the 
model in explaining the subscription rate. In other words, 
this model of viewing from the news perception could not 
predict the subscription rate for Reuters. The question of 
how many Reuters terminals a bank would subscribe might not 
be dependent upon their perception towards Reuters news. 
However good or bad their view towards Reuters news might 
be, a bank might still subscribe a certain number of 
terminals because of certain reasons such as the good 
contribution of quoted prices in Forex. Futhermore, The 
analytical technique itself might also be a source of 
error. 
Results from Other Findings 
Despite the lack of a conclusive statement as to which 
particular attribute would lead to the subscription of more 
terminals, we were able to draw upon other findings which 
would serve as indicators as to areas which the endusers 
would find important. Statistical analysis were made on 
these attributes and they are listed as follows: 
Market Shares 
From the results of question 40, we found that Reuters 
captures 59.8 percent of the total number of terminals, 
while Telerate captures 39.7 percent. All other vendors 
together account for only 1.5 percent. 
Characteristics Dimensions 
In order to determine the relative importance of speed, 
coverage and reliability, the following hypothesis testings 
were used: 
HO27 There is no perceived difference in importance 
between coverage and speed 
Ha27 Coverage is perceived as more important than Speed 
Ho28 There is no perceived difference in importance 
between speed and reliability 
Ha28 Speed is perceived as more important than 
reliability 
Ho29 There is no perceived difference in importance 
between coverage and reliability 
Ha29 Coverage is perceived as more important than 
reliability 
From the results, we find speed is more important than 
coverage (t value of -5.35 and p value of 0.000) and 
(/J 
reliability (t value of 3.84 and p value of 0.000) whereas 
there is no significant difference between coverage and 
reliability (t value of -0.48 and p value of 0.638)• 
Hence, this should be rewritten as: 
Ha27 Speed is perceived as more important than coverage 
Ha28 is substantiated; and Ha 29 is not substantiated. 
Component Dimensions 
From the results of question Two, we find that more than 
half the respondents find analysis (55.6 percent) and 
market report (52.8 percent) useful. On the other hand, 
the majority finds market consensus (88.9 percent), 
exclusive news (80.6 percent) and news events (72.2 
percent) not useful. We may infer that improvement on 
analysis and market report would create a greater impact on 
general perception than the others. 
Reporting Rumors 
Ho30 There is no perceived preference as to whether 
rumors should be reported or not 
Ha30 Rumors should be reported 
Ho31 There is no perceived difference between Reuters and 
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Telerate as to which agency reports more rumors 
Ha3 1 Reuters is perceived as reporting more rumors than 
Telerate 
Ho32 There is no perceived difference between Reuters and 
Telerate as to which agency reports less rumors 
Ha32 Reuters is perceived as reporting less rumors than 
Telerate 
The results show that rumors should be reported (t value of 
3.66 and p value of 0.001)• However, results of HA31 (t 
value of -0.62 and p value of 0.542) and Ha 32 (t value of 
1.24 and p value of 0.227) are not significant. Hence, Ha 
30 is substantiated while Ha 31 and Ha 32 are not. 
Difficulty in Locating News 
HO3 3 There is no perceived difference in the difficulty 
to locate news between Reuters and Telerate 
Ha3 3 Market perceived that it is more difficult to locate 
news in Reuters' news than in Telerate's 
From the result, it appears to be more difficult to locate 
news in Reuters' terminal (t value of 1.24 and p value of 




Ho34 There is no perceived difference in the amount of 
redundant news reported between Reuters and Telerate 
Ha34 It is perceived that Reuters reports more redundant 
news than Telerate 
From the results Reuters is perceived as containing the 
most redundant news (t value of 2.38 and p value of 
0.025). The hypothesis is substantiated. 
Decision Making 
From the result of question 41, we find that the majority 
of decision making was done by chief dealers (64.7 percent) 
Reliability Testing 
The results of the Alpha test and Spearman Brown 
Reliability Test are tabulated in Table 6. As the results 
all indicate a value greater than 0.7, we believed that the 
data hence the results are reliable. 
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TABLE 6 
RESULTS OF RELIABILITY TEST 
VARIABLES ALPHA SPEARMAN-BROWN 
a. Speed & Overall Speed, Reuters 0.73 0.77 
b. Speed & Overall Speed, Telerate 0.79 0.83 
c. Coverage & Overall Coverage, 0.77 0.78 
Reuters 
d. Coverage & Overall Coverage, 0.85 0.86 
Telerate 
e. Reliability & Overall Reliability, 0.92 0.93 
Reuters 
f. Reliability & Overall Reliability, 0.93 0.93 
Telerate 
g. Reporting More & Less Rumors, 0.91 0.91 
Reuters 




CONCLUSION AND RECOMMENDATION 
From the analysis in the previous section, we may draw 
several major conclusions as follows: 
Market Share 
From the findings in question 40, we find that the market 
is predominated by Reuters and Telerate (59.8 percent and 
38.7 percent of the total number of terminals). It 
supports the view that Reuters is challenged only by 
Telerate, while the competition from other competitors are 
negligible. With such a big market share being taken up by 
only two players, we have reaffirmed that the duopolistic 
situation in Hong Kong is valid, and our previous 
assumptions to consider only Reuters and Telerate is a good 
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proxy of the total market. Marketing strategies, 
therefore, should be directed against Telerate alone. This 
would make the relevant strategies more simple and straight 
forward. 
Relative Position of Reuters 
From the results under Chapter IV, we are able to draw 
conclusions of the following: 










Reuters is taking a lead in both Asia-Pacific and European 
news but it is not clear whether they are losing to 
Telerate in US news. This results is already better than 
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what Reuters expects as Telerate is supported by AP-Dow 
Jones and is US based. 
Characteristics Dimensions 
We have established in Chapter IV that Speed is more 
important than Coverage and Reliability. In Chapter IV, 
we also know that Reuters surpasses Telerate in Speed. 
However, at the same time, they do not have a clear lead in 
Reliability. This is in total contradiction with Reuters, 
preconception that Reuters should be more reliable than 
Telerate while Telerate should be faster than Reuters. For 
subjective matters like Reliability, it may be very 
difficult to draw any conclusive statement. But the 
indication that Reuters is more reliable is quite clear. 
On the other hand, it is true in general that Reuters is 
faster than Telerate with the exception of US news, where 
Telerate is stronger than Reuters, (t value of -2.52 and p 
value of 0.017) It is noteworthy that Speed is most 
treasured by end-users, and speed depends very much on 
technology. Despite Reuters' lead in general, effort in 
this area should not be reduced. In fact, a more clear cut 
lead should be made by investing more into this area to 
widen the gap so that it is felt by the endusers. 
83 
Component Dimensions 
Reuters is stronger in news events, but Telerate is 
stronger in analysis and exclusive news. There is no clear 
picture as to which agency is better in market report. We 
also know that analysis and market report is perceived as 
important while news events and exclusive news are not. 
Hence, we are left with a strong Telerate in the area of 
analysis to cope with. We understand that the strength in 
Telerate in analysis is supported by its parent company Dow 
Jones which has a very good reputation in this area. 
Attack should be made by Reuters in this particular area by 
the support of a more resourceful analytical agency. 
Marketing Attributes 
Out of the many marketing attributes tested, the only 
significant item discovered is that Reuters is stronger 
than Telerate in its maintenance service. From Question 7, 
however, this attribute is not considered important by 
endusers. Therefore, advantage in this attribute is not 
particularly important. 
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工Implication on Market Share 
The findings in Chapter IV on the theoretical framework had 
demonstrated that there is no conclusive relationship 
between any of the attributes with the subscription of 
terminals. Further attempts in Chapter IV using multiple 
regression techniques, however, showed that the combined 
effect of the geographical and characteristics dimension is 
able to explain up to 35.5 percent of the variance in 
Renter's market share. But similar test for Telerate 
revealed insignificant results. We have tried to identify 
possible reasons for these findings and we postulate that 
there could be several explanations. 
Firstly, it may be due to the insensitivity of the 
dependent variable, the relative usage of Reuters and 
Telerate terminals. The subscription rate is believed to 
be dependent on many variables, and effect of individual 
variable becomes diluted and blurred by the changes in 
other factors. This explains why individual independent 
variables does not have a bearing on Reuters market share 
while the combine effect does to a certain extent. 
However, this could not explain why similar effects were 
not found for Telerate. 
The second explanation would be an unreliable dependent 
variable. The number of terminal subscribed by a firm 
-would probably depend on factors other than those related 
to the qualities of news. For example, the efficiency in 
using these terminals would affect the results. 
Despite we are not able to draw a conclusive correlation, 
we could deduce from the findings that there is no one 
decisive factor which will lead to an increase in market 
share. Effort would have to be spent on all aspects of the 
news to ensure that the overall perception is maintained in 
a superior position. 
To further explore into the subject, it is suggested that 
research should be continued in the future. From this 
study, we have developed a set of variables which the 
endusers feel important. Sensitivity test, such as market 
experiment, should be applied to check the effect of 
individual attributes. 
Other Attributes 
Apart form the major findings above, there are several 
independent issues which may give more concrete directions 
as to which particular area should improvement be made. 
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Reporting Rumors 
As demonstrated, people feel that rumors should be 
reported, and this is against Reuters policy. In actual 
fact, rumors do affect rates. As soon as these rumors 
started to go into the market, rates will change. Rumors 
are, therefore, very important to dealers in making 
investment decisions. Spreading rumors is unethical. 
Despite the fact that rumors are confirmed or not, 
speculation will develop around rumors. However, it is 
even more unfair for dealers to lag behind these rumors 
because they are engaged in such short-term trading that 
they would suffer from the ignorance of such rumor. To 
safeguard the customers from the danger of losing because 
of ignorance of rumors,the best thing to do is to stop 
rumors altogether. But this is not possible as even 
Reuters may sometimes fall into news traps and unknowingly 
reported rumors. Apparently, since we cannot stop rumors, 
to protect the interest of the customers, the easiest way 
is to amend Reuters policy and start reporting rumor as 
well. Of course, to maintain the reputation of Reuters, 
this should be clearly differentiated from confirmed news. 
Presentation of News 
Reuters is perceived as reporting too much redundant news 
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and it is difficult to locate the news that the user:; 
desire. With such preliminary findings, further 
investigation should be made. To reduce this, the 
presentation format should be reviewed. Reuters has been 
doing this as part of their product improvement. However, 
as market perception indicates a weakness in this area, 
extra effort should be made. 
Decision Making 
The final remark is that the decision makers are mostly 
Chief Dealers. We could expect Chief Dealers to be very 
conversant with the operation process. They are expert 
buyers and therefore the effect of promotion, salesforce 
are not as important as the product itself, its hardware 
reliability, and aftersales service. With this finding, 
the emphasis should be made on product and service 
improvement, and less could be spent on promotion aspects. 
Concluding Statement 
The paper had outlined the interbank Forex news supply 
business and it serves to describe the product and market 
as it is, to compare the relative strength of Reuters with 
its competitors, and to see what improvements could be made 
a 1 
to inci-Gase the market share. 
Despite we could not draw conclusive statement as to which 
factor would directly affect market share, we have been 
successful in pointing out several key issues as to how 
Reuters should improve and in pointing out direction as to 
where Reuters should conduct further studies. We hope this 
paper could serve as a starting point from where further 
research could be based upon to obtain insights in other 
areas of the business. 
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APPENDIX 
Questionnaire 
Instruction for Coraplc t ing the Survey 
一 -• . . . . • i—J , mL 
Questionnaire on Jicirket Perception on the Qual i ty of 
Electronic Forex riews Services in Hong Kong 
• • —- - -•• - - - —— — . mJ . J . 
The enclosed questionnaire has a total of 43 items. 
All statements made are with reference to FOREX NEWS as 
differentiated form other financial news/data or Forex 
rates/data. 
Please read such item in the questionnaire； then choose the 
option(s) which you consider as most appropriate. . 
Circle the nuinbGr that indicates how strongly you agree or 
disagree with the statement. 
If you feel thcit there are more than one option which is 
appropriate, you may insert any number of options as you 
please. 
EXAMPLE 
1 The news provided by this firm is most reliable 
a Reuters 
b Tolerate 
c Knight Ridder 
d Others (please specify) -
e Don't Know 
If you feel that R.euters and another agency not listed 
above are both most reliable, then you should complete the 
answer column as follows: 
a Reuters 
b Telerate 
c Knight Ridder 
d Others {please specify) ABC Agency 
e Don It Know 
This would mean you feel that Reuters and ABC Agency are 
equally reliable and that the news they provide are more 
reliable than Telerate and Knight Ridder. 
Remember : You are required to specify item "d" only in the 
first question you respond to. This agency would be 
implied throughout the questionnaire. 
If you make a mistake or vzant to change your ratings , 
please erase thoroughly the old response and fill in your 
new response. 
T h e f i r s t S G c t i o n of t h i s q u e s t i o n n a i r e a i m s to l o o k a t 
your opinion on Forex news as a commodity, its importancp 
c o m p y e d to data/rates, and the relative importance of ‘ 
speed: accuracy and coverage. This section consists of 
questions. Please circle the most appropriate option(s) 
available. 
1 When 工 make a decision as to which agency to subscribe 
i〇,工 would pay ir.ore attention to the quality of its 




d don‘t k n o w 
2 Among the news services available,工 find the followina 
ir.ost useful 
a Analysis 
b Market reports 
c Market Consensus 
d Exclusive news 
s News Events 
f Others(Please specify) ^ 





d don‘t know 
4 I find news reliability more important than the speed 




d don‘t know 





d don‘t know 
6 工 think that rumors should not be reported, 
a yes ' 
b neutral 
c n o 
d d o n ' t k n o w 
7 Other than the quality of the news, I find the 
following the most important factor in deciding which 
agency to subscribe to. 
a Proniotion Activities 
b Price 
c Relationship with salesman 
d After sales service available 
e Others (Please specify) 
The following 31 questions aim to find out the relative 
strength cf different news agencies as perceived by you as 
the end-user. We would first explore the issue by the three 
geographical time zones:i.e.the USA, Asia Pacific and 
Europe. Then we would proceed with the news service in 
general. 
The following four questions are refers to USA News only: 
8 In mos t instances, which news agency's news appears on 
the screen first. 
a Reuters 
b Telerate 
c Knight Ridder 
d Others (Please specify) 
9 I an satisfied with the speed at which this news agency 
delivers its news. 
a Reuters 
b Telerate 
c Knight Ridder 
d Others (Please specify) 




c Knight Ridder 
d Others {Please specify) 




c Knight Ridder 
d Others (Please specify) 
The next four questions relates to Asia Pacific News only : 
In most instances , which news agency's news appears on 
the screen first. 
a Reuters 
b Tolerate 
c Knight Ridder 
d Others {Please specify) 
13 I a:^  satisfied with the speed at which this news agency 
delivers its news. 
a Reuters 
b Telerate 
c Knight Ridder 
d Others (Please specify) 




c Knight Ridder 
d Others (Please specify) 




c Knight Ridder 
d Others (Please specify) 
The following four questions relates to Europe News only: 
16 In most instances, which news agency's news appears on 
the screen first. 
a Reuters 
b Telerate 
c Knight Ridder 
d Others (Please specify) 
17 I am satisfied with the speed at which this news agency 
delivers its news. 
a Reuters 
b Telerate 
c Knight Ridder 
d Others (Please specify) 




c Knight Ridder 
d Others (Please specify) 
19 T h e n e w s s u p p l i e d b y t h i s n e w s a g e n c y is t h e m o s t 
r e l i a b l e . 
a R e u t e r s 
b T e l e r a t e 
c K n i g h t R i d d e r 
d O t h e r s ( P l e a s e s p e c i f y ) j 
T h e f o l l o w i n g 19 q u e s t i o n s r e l a t e s to t h e g e n e r a l 
p e r c e p t i o n of t h e n e w s s e r v i c e s of e a c h n e w s a g e n c y n o t 
r e s t r i c t e d to n e w s f rom. i n d i v i d u a l t i m e z o n e s . 
20 I n m o s t i n s t a n c e s , w h i c h n e w s a g e n c y‘s n e w s a p p e a r s o n 
t h e s c r e e n f i r s t . 
a R e u t e r s 
b T e l e r a t e 
c K n i g h t R i d d e r 
d O t h e r s ( P l e a s e s p e c i f y ) 
2 1 工 a m s a t i s f i e d w i t h t h e s p e e d a t w h i c h t h i s n e w s a g e n c y 
d e l i v e r s i t s n e w s . 
a R e u t e r s 
b T e l e r a t e 
c K n i g h t R i d d e r 
d O t h e r s ( P l e a s e s p e c i f y ) 
22 T h e n e w s c o v e r a g e of t h i s n e w s a g e n c y is t h e m o s t 
c o m p r e h e n s i v s . 
a R e u t e r s 
b T e l e r a t e 
c K n i g h t R i d d e r 
d O t h e r s { P l e a s e s p e c i f y ) 
23 T h e n e w s s u p p l i e d b y t h i s n e w s a g e n c y is t h e m o s t 
r e l i a b l e . 
a R e u t e r s 
b T e l e r a t e 
c K n i g h t R i d d e r 
d O t h e r s ( P l e a s e s p e c i f y ) 
24 T h e M a r k e t R e p o r t s u p p l i e d b y t h i s n e w s a g e n c y is t h e 
s t r o n g e s t a m o n g i t s c o m p e t i t o r s . 
a R e u t e r s 
b T e l e r a t e 
c K n i g h t R i d d e r 
d O t h e r s ( P l e a s e s p e c i f y ) 
25 T h e A n a l y s i s s u p p l i e d b y t h i s n e w s a g e n c y is t h e 
s t r o n g e s t a m o n g i t s c o m p e t i t o r s . 
a R e u t e r s 
b T e l e r a t e 
c K n i g h t R i d d e r 
d O t h e r s { P l e a s e s p e c i f y ) 
26 T h e M a r k e t C o n s e n s u s s u p p l i e d b y t h i s nevjs a g e n c y is 
t h e s t r o n g e s t a m o n g i t s c o m p e t i t o r s . 
a R e u t e r s 
b T e l e r a t e 
c K n i g h t R i d d e r 
d O t h e r s ( P l e a s e s p e c i f y ) 
27 T h e E x c l u s i v e S t o r i e s s u p p l i e d b y t h i s n e w s a g e n c y is 
t h e s t r o n g e s t a m o n g i t s c o r a p e t i t e r s . 
a R e u t e r s 
b T e l e r a t e 
c K n i g h t R i d d e r 
d O t h e r s ( P l e a s e s p e c i f y ) 
28 T h e N e w s E v e n t s s u p p l i e d b y t h i s a g e n c y is t h e 
s t r o n g e s t a m o n g i t s c o m p e t i t o r s . 
a R e u t e r s 
b T e l e r a t e 
c K n i g h t R i d d e r 
d O t h e r s ( P l e a s e s p e c i f y ) 
29 F o r n e w s s u p p l i e d b y t h i s n e w s a g e n c y , i t is m o s t 
d i f f i c u l t t o l o c a t e t h e u s e f u l n e w s f r o m t h e i r r e l e v a n t 
o n e s . 
a R e u t e r s 
b T e l e r a t e 
c K n i g h t R i d d e r 
d O t h e r s ( P l e a s e s p e c i f y ) 
30 T h e n e w s s u p p l i e d b y t h i s n e w s a g e n c y c o n t a i n s t h e m o s t 
r e d u n d a n t n e w s . 
a R e u t e r s 
b T e l e r a t e 
c K n i g h t R i d d e r 
d O t h e r s ( P l e a s e s p e c i f y ) 
31 T h i s n e w s a g e n c y r e p o r t s t h e m o s t n u m b e r of r u m o u r s . 
a R e u t e r s 
b T e l e r a t e 
c K n i g h t R i d d e r 
d O t h e r s ( P l e a s e s p e c i f y ) 
32 T h i s n e w s a g e n c y r e p o r t s t h e l e a s t n u m b e r of r u m o r s . 
a R e u t e r s 
b T e l e r a t e 
c K n i g h t R i d d e r 
d O t h e r s ( P l e a s e s p e c i f y ) 
33 J = . t = f m i n a ” s u p p l i e d b y t h i s n e w s a g e n c y i s t h e m o s t 
� l i a b l e a n d . s e l d o m b r e a k d o w n w h e n c o m p a L d w i t h i t f 
i^'^jor con^.petitors . w � i^ u i c s 
a R e u t e r s 
b T e l e r a t e 
c K n i g h t R i d d e r 
d O t h e r s ( P l e a s e s p e c i f y ) 
34 T h e m a i n t e n a n c e / r e p a i r s e r v i c e b y t h i s n e w s a g e n c y t o 
c o ^ p ^ t i t o r � ' ^ s u p p l i e d i s t h e b e s t a m o n g i t s 
a R e u t e r s 
b T e l e r a t e 
c K n i g h t R i d d e r 
d O t h e r s { P l e a s e s p e c i f y ) 
3 5 I ^ e = � a g e n c y i s t h e . e s t h e l p f u l a . o n g 
a R e u t e r s 
b T e l e r a t e 
c K n i g h t R i d d e r 
d O t h e r s { P l e a s e s p e c i f y ) _ 
^ ^ / a l e s n ^ a n of t h i s a g e n c y c a l l 。 n u s m o s t f r e q u e n t 
w h e n c o m p a r e d w i t h i t s c o m p e t i t o r s [ r e q u e n t 
a Reuters ' 
b T e l e r a t e 
c K n i g h t R i d d e r 
d O t h e r s ( P l e a s e s p e c i f y ) 
IrtluTtT "agency ^ o s t a c t i v e l y p r o m o t e i t s n e w 
a R e u t e r s 
b T e l e r a t e 
c K n i g h t R i d d e r 
d O t h e r s ( P l e a s e s p e c i f y ) _ 
' ' = r c o n s i d e r i n g a l l t h e f a c t o r s m e n t i o n e d i n t h e 
？ ^ r b e s t ^ q u e s t i o n , w o u l d c o n s i d e r t h i s n e w s a g e n c y 
a R e u t e r s 
b T e l e r a t e 
c K n i g h t R i d d e r 
d O t h e r s ( P l e a s e s p e c i f y ) _ 
T h e f i n a l f i v e q u e s t i o n s r e l a t e s to t h e f i r m y o u a r e 
w o r k i n g in a n d t h e d e c i s i o n m a k i n g p r o c e s s in s e l e c t i n g 
n e w s a g e n c i G s . It is h o p e d t h a t s o m e r e l a t i o n s h i p c o u l d b e 
e s t a b l i s h e d b e t w e e n t h e c h a r a c t e r i s t i c s of t h e f i r m to t h e 
p e r c e p t i o n of a n d p r e f e r e n c e to t h e n e w s a g e n c y r e n d e r i n g 
F o r e x n e w s s e r v i c e s . 
39 H o w m a n y F o r e x d e a l e r s a r e t h e r e i n y o u r 
f i r m ? 
40 H o w m a n y p o s i t i o n s of e a c h of t h e f o l l o w i n g a g e n c i e s 
a r e t h e r e in y o u r f i r m w i t h F o r e x i n f o r m a t i o n ? 
a R e u t e r s 
b T e l e r a t e 
c K n i g h t R i d d e r 
d O t h e r s ( P l e a s e s p e c i f y ) “ 
41 W h o in y o u r f i r m h a s t h e g r e a t e s t i n f l u e n c e o n w h a t 
n e w s a g e n c y to s u b s c r i b e to? 
a T o p m a n a g e m e n t 
b F i n a n c i a l C o n t r o l l e r 
c C h i e f D e a l e r 
d D e a l e r s 
e O t h e r s { p l e a s e s p e c i f y ) 
T o w h a t e x t e n t a r e y o u i n v o l v e d in d e c i d i n g w h i c h—ne w s 
a g e n c y to s u b s c r i b e to? 
a 工 am t h e o n l y d e c i s i o n m a k e r 
b 工 h a v e a l o t of i n f l u e n c e o n t h e d e c i s i o n 
c 工 h a v e a f a i r a m o n g of i n f l u e n c e o n t h e d e c i s i o n 
d 工 h a v e o n l y a l i t t l e i n f l u e n c e o n t h e d e c i s i o n 
e 工 h a v e n o i n f l u e n c e on t h e d e c i s i o n 
43 P l e a s e i n s e r t y o u r p e r s o n a l d a t a as f o l l o w s : 
a N a m e of R e s p o n d e n t 
b N a m e of C o m p a n y — 
c P o s i t i o n / T i t l e 
T h i s is t h e e n d of t h e q u e s t i o n n a i r e . T h a n k y o u a g a i n f o r 
y o u c o n t r i b u t i o n . P l e a s e p u t t h e q u e s t i o n n a i r e in t h e 
s t a m p e d e n v e l o p e a n d m a i l i t b e f o r e 20 M a r c h 1 9 9 0 . M a y w e 
w i s h y o u e v e r y s u c c e s s in y o u r c a r e e r . 
D e a r S i r / M a d a m , i n h/r u 
‘ 10 M a r c h 1 9 9 0 
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